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Introductory statement 

The FCA Product Intervention and Product Governance Sourcebook requires product manufacturers to share 

information about their products with their distributors. The aim is to ensure all products sold provide fair value 

and good customer outcomes. In order to do so a fair value assessment is undertaken. Following the assessment 

a Target Market Statement and a Fair Value Assessment Outcomes is produced. Both documents provide insight 

into who the product is designed for, who the product is not suitable for, main heads of cover and how it should be 

distributed. 

HOW THE FAIR VALUE ASSESMENT IS UNDERTAKEN  

Victor's Product Management Policy sets out standards by which all its products are reviewed. The review is 

undertaken in conjunction with capacity providers to fully understand the products value for its target clients. 

Product data, distribution methods and product governance are among assessment criteria. On completion of the 

review the Target Market Statement and Fair Value Assessment are produced. These documents are available to 

Victor's brokers to ensure products are distributed correctly and fairly.  

 

Product name Management Liability Package 

Product status  The product is open to new and renewal business 

Who is the product designed for? Commercial customers 

Businesses domiciled in the United Kingdom of Great 

Britain & Northern Ireland, the Channel Islands and the 

Isle of Man 

Private limited companies, non-listed PLCs, Limited 

Liability Partnerships, partnerships and sole traders 

with turnover up to GBP 5,000,000 and charities, clubs 

and associations with a turnover up to GBP 2,000,000 

Who is this product not suitable for? Non-commercial customers 

Any business (including subsidiaries of the named 

Policyholder) domiciled in any other territory other than 

those territories detailed in who the product is designed 

for  

Financial Services businesses, legal profession 

businesses, entities with non-UK subsidiaries, online 

gaming/gambling businesses, businesses focused on 

the care of elderly or vulnerable adults, professional 

sports clubs or sports regulatory bodies, trade unions, 

mining, oil production/exploration, nuclear exposures, 

weapons exposures, animal testing, tobacco 

manufacturing, logging in World Heritage sites 

http://www.encon.ca/
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Please refer to the policy documentation for full details 

of cover and exclusions 

What customer need is met by this product?  

List of covers (sections) 

This product provides cover under the following 

sections, up to agreed specific limits: 

Directors & Officers Liability (mandatory) 

Company Legal Liability (mandatory) 

Employment Practices Liability (optional) 

How should this product be distributed? This product should be sold through Insurance 

Intermediaries domiciled in the United Kingdom of 

Great Britain & Northern Ireland, who can actively 

assist and provide guidance as to the appropriate type 

and level of cover. This product should not be sold 

directly to customers without this assistance and must 

not be wholesaled beyond the retail intermediary who 

holds the agency with Victor Insurance. 

Has an assessment of fair value taken place within the 

last 12 months? 

Yes 
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